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Chief Mech Engineers,
All Indian Railways

SUB: Commercial publicity on freight wagons.

Some of the zonal railways have asked whether tenders for publicity
on wagons are required to be floated by Mech. Deptt. or by Commercial
Deptt. In this connection .a copy of BoardMT)Ys D.O. letter
No.2000/TGIV/39M/CPTF dt. 17/5/2k is enclosed

In terms of the last para of the above (etter, the matters relating to
commercial publicity are required to be entrusted to the Cammi. Deptt. oniy
who have been given the assigned task. Therefore, Mech. Deptt. need not
float any tender for the publicity on wagons. They may, however, assist
the nodal Deptt. i.e. Comml. Deptt. in,this as and when required.

/

(V.K. MANGLIK)
Executive Director Mech Engg.(Fr.)
Railway Board

Encl: as above
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(V. KMANGLIK)

),_/1 Executive Director Mech Engg.(Fr.)
Railway Board
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No.ZGOO/TGIV/B 9/1/CPTF ' New Delhi, dated /%5.2000

GMs(All Zonal Railways), NR (K, ¢ 'S w@} § R SER NER NP
/

Sub: Revenuc generation from non-traditional sources
commercial publicity.

bsequent to the submission of recommendations of Task Force on
n of resources from non-traditional sources and the announcement of the
 the budget speech, a target of Rs.100 crores has been [ixed for gencration
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der to give necessary focus and tlirust an action plan should be prepared
way by the Commercial Departiment.

he Zonal Railways level, CCM would be the nodal officer and at the
vel, the Senior DCM would be the nodal officer for all matiers related to
publicity at Headquarter and Divisional levels respectively. The AGM
BRM would respectively coordinate and oversee the work in respect of
lems and take action to overcome the same.

the guidance of Railways, a Commercial Publicity Policy Circular has
n framed and circulated to the Zonal Railways. A copy of the same is
' ready reference. These guidelines have been framed in consultation
ance and Civil Engineering and Mechanical Directorates and should be
¢loping various proposals.




- matters related to

It is understood that on some of the Zonal Railways, Comimercial PUblicit&

proposals are being handled by departments other than Commercial. 1t is clarified the
commercial publicity: should be entrusted  to _the  Commergjq]

Department Who Tave been given the assigned task and they would act as an nodgf §
department and seck assistance of other departnients as required. o

The plan of action may kindly be advised.

Yours sincerely, -

-J 0{@ ' 9)/

(Shanti Narain)
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(RAILWAY BOARD)’
00/ TGLV/39/GA T 12D | New Delhi, daled24.4.2000
feneral Managers, Lo - s :.'_-‘:'-‘
_i?nal Railways P poene :

Sub; Conrnercial I’ujbli{:ity ou freight wagous,
i

.

' Boaxd has decided that frmghts wagons should be utilised for commercial publicity

facration of resources as @ numbcx of people have expressed interest for publicity

t_z_ ay wagous. It has now; been d_cmded to utilise BCN wagons, BOXN wagouns,

Fwagons and NMG coaches forf cqumeroial publicity.

3 i |

. o .
Since [reight wagons have very! good visibility as they move across the whole
Jincluding the remote areas, this could become a powerful media for commercial
with potential fer ICSOUIFCB g,encmtlon Offers should be invited from public to * -
1is media and the same may be sc:ummcd duickly as per the enclosed Emdclmes

s issues with the concurrence of Mechanical and Finance Dlrecto:ates of
Bomd :

. ; \
¢

: (Dr P.K. Goel)
Executwe D:rector Passenger Mktg
Railway Board

UGIV/39/G/TT/PP o ~ New Delhi, dtd..&q .4.2000

i rmmpal Director ofAudlt Northern Railway, Nc—:w Qelhl
*A&CAO‘; All Zonal Rallways
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- For Financial Commissioner/Railway Board
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{ o GUIDELINES FOR OBTAINING CFFERS FOR
ADVER‘I‘ISEMENTS ON WAGCHNS

i,_»---—-——- h)
. P

Thc [reight wagon has a very good Visibility as it moves across the
whole country and tHe people across the whole country at level
_grossing gales and those travelling on trains can obscrve these

hdvertisements and for this purpose PR directorate will be asked to
prepare catchy advertisements for calling for the expression of
interest and where the customer base of 12 million passengers will
pe properly projected§ Newspaper advertisements will be issued
lgsking for expression Of interest for advertisements on the wagons.

i,;
;

Both  kinds of optmns will be clearly indicated in the
dvcrtlsements and in guidelines - one mdlcatmg the fixed area
mominated for the advertlsements and other giving euntire wagon for

¥ dvertlsements leavmg the fixed area where Raﬂways own marking

‘Btc are indicated. ,
cparate otfers will be asked for different types of wagons i.e. BCN,

OX'N’, BTPNs, NMG GLC :

he message through adver tlsements should noL be socially,
ffensive and should be in Iccepmg with public mmalxty '

dvertisements W111 be permitted between POH to POH and the
spective period w111 be 6 years or 4- 1/2 years as per POH
h(’dlﬂ(‘ | :

elected party will be-asked to station their painters in the
orlkkshop for getting the advertisements painted. For this purpose
workshop wiH be Specified for each party.

uring the period, the wagons may maove from railway to railway
d theré shall be no-Testriction regarding location/section on
frovement of these!wagons by the party. In case these wagons
Rrrying pubhmty slogans get smlc/dcralled/acc1dent.atc:cl the
e will -be sent for necessary repair, etc. and no refund on this
,_coum shall be considercd. [lowever IR will make efforts to puit
hem back on circuit at the earliest. Railway will also have ne
; bility if some part; of the advertisement message gets obliterated
dter due to corrosion repair or replacement of the door.

g j .

e format of agreement which' is followed for the commercial
fublicity should be -Eidopted.

he party will dcpomt the full publicity fee for the number of
fapons likely to be covered during the moath for publicity wuh the
11(‘(:111( cl accounts omc,m
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jptfnl(‘d record of numbel of | wagons painted by parties for the
jpose of publicity sir vm. T¢ maintdiped by the workshop and
imated to the accounts officer concerned ensuring that at no
ge the nwmber of wagons with publicity is higher than the
?mbm of wagons lor wh}ch fee has been deposited.

i ‘ .!

fe details of the number of wagons may also be given to the
tics by the workshop..f

hic oflfers will be consmieled based on the publicity fee offered by
ic party as well as the numbm of wagons proposed to be covered.

glway reserves the I‘Igm to consider more than one party for the
firpose of publicity who will be allotted and assigned specific
forkshops for painting advertisement on the wagons.

H
I

"_':nce the party may be;executing the work in worlshop premises,
~pe normal safety and security instructions of the workshop w1ll be

| oscrved by the party.

.ﬂ e p’lrw shall dep051t the {ee and commence the work within one
onth of \‘he acceptance of offcr and any clarification required- -
hould be finalised within this period. In casc of dclay, Railway

feserves the right to allot,these wagons to any other party. .

RS
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